THE 14TH ANNUAL

§CHICAGO
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CHICAGO’S HOMETOWN RACE, THE 14™ ANNUAL CHICAGO HALF
MARATHON & 5K, A SUCCESS, SOLD OUT WITH 20,500 RUNNERS

CHICAGO, IL - On Sunday, September 12, 2010 20,500 runners hit the streets for the
sold out 14™ Annual Chicago Half Marathon & 5K, Chicago’s original half marathon and
one of the largest half marathons in the country, beginning and ending in Jackson Park.

MALE WINNERS - Boston native Nathan Krah, age 24, won the race with a time of 1
hour, 7 minutes, 11 seconds. The male runner up was David Jankowski, 25, from
Blowing Rock, North Carolina with a time of 1 hour, 7 minutes, 48 seconds. Cicero
native Emisael Favela, 33, came in third place with a time of 1 hour, 8 minutes and 16
seconds.

“This was my first time running the Chicago Half Marathon and my personal best for a
half-marathon,” said winner Krah. “I ran the Boston Marathon in April and am training for
the Chicago Marathon. This was a good opportunity to get to know the city and terrain.
The course was great and we couldn’t have asked for better weather.”

FEMALE WINNERS - The female winner was Andrea Pomaranski from Farmington
Hills, Michigan at 1 hour, 13 minutes, 15 seconds and the female runner up was Renee
High from Virginia Beach, Virginia at 1 hour, 17 minutes, 48 seconds. Chicago native
Erin Moffett came in third with a time of 1 hour, 19 minutes, 9 seconds.

“This is the first big half marathon | have run and my best half marathon time,” said
Pomaranski, female winner. It's a beautiful course, nice and flat, with the lake and
skyline in the background.”

Runners of the race enjoyed a beautiful half-marathon course along Lake Shore Drive,
with views of the iconic Chicago skyline, entertainment from more than 15 different
groups and the benefit of Gatorade Endurance aide stations.

US Road Sports & Entertainment Group US Road Sports & Entertainment Group is a
health and wellness company dedicated to the production of world-class endurance
events. The mission of US Road Sports is to offer an unparalleled participant sports
experience that showcases host communities and endures as a deeply valued local
asset through events that are a part of the city’s culture, identity and brand. For each
participant, US Road Sports strives to offer events that allow participants of all skill levels
the opportunity to improve their physical and mental health and accomplish life-altering
goals while having fun. US Road Sports provides sponsors and municipalities highly
effective exposure to help maximize their presence and message in the community.
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